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The webinar duration will be up to 60 minutes

A recap video will be posted within 24 hours and

emailed to all registrants

All questions must be shared int eh Q&A Box below

These questions will be addressed at the end of the

webinar

Chat box: Use this feature to share your business

and Instagram handles or interact with the

 discussion

Feedback is encouraged. Please use the form

at: https://mandalaweddings.com/masterclass/

 

https://mandalaweddings.com/masterclass/
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S3 Catering, & Bridal Elements by ND.  An

award winning event producer who has been

around the globe to orchestrate over the top

simple,  sophisticated & stylish soirees for her

clients whether it's a corporate event or social

celebration, she speaks your love language.

Born, Raised & Educated internationally, Nirjary

has always loved creating celebrations through

culture, conversations, cuisines & creative

learning approaches.
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www.kiscubedevents.com

http://www.kiscubedevents.com/
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OFD Consulting owner, Meghan Ely, combines in-the-

trenches event experience with a love of wedding PR to

empower her clients to take their businesses to new

heights. A long-time industry speaker and writer, she is a

WeddingPro educator with The Knot + WeddingWire, as

well as a regular contributor to Wedding Planner

Magazine, Catersource and SpecialEvents.com. Meghan

represents clients globally and has earned them

coverage with the New York Times, Martha Stewart

Weddings, The Knot, Refinery 29, Domino, Forbes and

Real Simple, among other outlets.
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www.ofdconsulting.com
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Gene Higa is the co-founder of Mandala

Weddings and a long time photographer

who has traveled the world capturing life's

most auspicious moments for their clients.

He has also be a trailblazer educator for

WPPI & the photography world, by

educating new comers into the creative

world on how to build a global business &

a better business.
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www.mandalaweddings.com

http://www.mandalaweddings.com/
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IA Eliana Baucicault is a creative powerhouse. She has

vision that spawns more vision and she is in constant

pursuit of flawless details, fabulous brands and

formidable outcomes.

Eliana is a native New Yorker and her personality is

etched in the chase of making dreams come true, but not

just her dreams; but also the dreams of those she plans

events for and the dreams of those around her. 

In 2017, The B Collective Magazine was launched to

address the growing need to showcase the work and

talent of minorities in the wedding and events industry via

the print market. Since that time, four volumes of the

print publication have been distributed and the magazine

has seen nationwide success. 2020 she launched the B

Spoke Podcast.
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www.thebcollective.co

https://thebcollective.co/
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IA Rajen & Prajna Gandhi husband wife duo are the

co-creators of Must be Kismet magazine & wedding

show based out of Toronto, Canada.  Together they

have over 15 years of experience in the creative

marketing & wedding space. They have created one

of the most Luxurious South Asian Bridal Shows with

over 2,000 attendees and 100 inspirational vendors

per show.     Their goal is to not only be a media

platform for brides to gain inspiration but vendors to

elevate their passion & business.   Both continue to

pursue their passion in this space and are ready to

serve you as you expand your business across

borders.
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www.blog.mustbekismet.com
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IA Kirsten Ott Palladino is a multi-award-winning seasoned

writer and editor with 20 years in the Atlanta media. Ott Palladino has

served as editor at several newspapers and magazines, both regional and

national. She's been a guest speaker on air on CNN,  NPR and several

iHeartRadio shows and podcasts, as well as has spoken at multiple

wedding conferences around the globe, including Engage Summits and

WIPA. In 2010, along with her wife, Maria, the Athens, Ga., native launched

Equally Wed, the digital leader for gay, lesbian, transgender, queer and

bisexual weddings after realizing that nothing similar existed on the

market when the couple was planning their own nuptials. She is the author

of the book “Equally Wed: The Ultimate Guide to Planning Your LGBTQ+

Wedding” (2017). In 2019, she and her wife launched Equally Wed Pro, an

LGBTQ+ inclusive educational platform to teach wedding and hospitality

pros how to be authentically LGBTQ+ inclusive.
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www.equallywed.com

https://equallywed.com/


TODAY'S MANTRA

Think like a Journalist/ the Media! Stop trying

to get journalists to write the stories you want

them to, instead frame yours with the

narratives they are already using.



QUESTION 1

What is the Role of the Media in the 

Wedding & Event Industry?



QUESTION 2

Each one of you is a niche publication, and

many folks have asked us if they are a niche

vendor such as South Asian can they and should

they advertise in your publications?



QUESTION 3

Many times media outlets want exclusive rights to

vendors work, and by the time they feature it in

print, the shelf life of the event is related to the

shelf life of the issue, how do you think

publications can help vendors & their events see

more light if exclusive rights are agreed upon?



QUESTION 4

What are the differences between an

editor and a publicist. And if you can

submit directly to the editor, why would

someone need a publicist?



QUESTION 5

How can vendors appear to be more inclusive

in their brand if they have pigeonholed

themselves into only one type of event or one

time of niche market?



QUESTION 6

There has been a buzz about being on Lists

makes you qualified as a vendor, and we all

know that those placements can be bought,

instead of vendors focusing on getting on lists

what is your suggestion to them to elevate

their game from a media perspective?



QUESTION 7

Globally Same sex marriage events

have become a huge sought after

media crave, what should a vendor

do to cater to this market, and

what should they not do?



QUESTION 8

If a vendor wants to work internationally what would

you suggest they do to build their awareness before

they just sign on events and make a mess of them

because they lack the knowledge and expertise in

how to work in other parts of the world.  We all

know bad news travels faster than the good.



QUESTION 9

What is your goal for your

publication in this moment and the

world we live in?



QUESTION 10

Many vendors are apprehensive to invest in media or have

previously invested and those outlets didn’t work for them, or the

platforms only cared about the end user “couple/client”, but

don’t look at it as the vendor is feeding their pocket and to listen

to their needs, how is this something that will change or you will

commit to helping change in the industry?



REMINDER TODAY'S MANTRA

Think like a Journalist/the Media! Stop trying to

get journalists to write the stories you want

them to, instead frame yours with the

narratives they are already using.
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https://www.kiscubedevents.com

 

 http://www.facebook.com/kiscubed

 

 @kis_cubed_events

ELEVATE THE INDUSTRY WITH US .

 

https://mandalaweddings.com/

 

 

 http://www.facebook.com/mandalaweddings

 

 @mandalaweddings

nirjary@kiscubedevents.com gene@mandalaweddings.com

http://kiscubedevents.com/
https://www.facebook.com/kiscubed/
https://www.instagram.com/kis_cubed_events/
https://www.instagram.com/kis_cubed_events/
https://mandalaweddings.com/
http://www.facebook.com/mandalaweddings
https://www.instagram.com/mandalaweddings/

